
Target any audience, no matter how big or small, 
with the Google content network. 

Want your advertising to make as big an impact as possible? Make sure it reaches 
precisely the people you want it to reach, at precisely the moment they’re most 
receptive to your message. With Google’s targeting technologies, not only can you 
connect with your target audience at key moments of relevance, you can do so at 
massive scale. Here’s a simple overview of our targeting options:

Geography, language, and time

Before deciding which sites, placements, or content types to target, you can specify 
the “offl ine” characteristics of your audience. Where are they located? What language 
do they speak? At what time of the day do you want to reach them? You can use these 
targeting restrictions to customize your message to unique sub-segments of your 
overall audience. For example, you could show a specifi c “lunchtime special” ad from 
10am to noon, or create ads customized to different cities, states, or regions of the 
United States.

Contextual targeting

Web users seek out the information about topics that matter to them, from 
cappuccinos to Capricorns. With Google’s advanced contextual targeting technology, 
you can target your marketing message to reach audiences engaged with any topic 
on the web. You can choose broad categories (such as “sports”), or target more 
specifi c topics using keywords that you defi ne (such as “marathon running shoes”). 
By using contextual targeting creatively, you can reach your target audience at crucial 
moments of relevance, and help shape perceptions of your business and brand. For 
instance, you might want your brand to be associated with all web pages focused 
on “innovation,” or with articles that review your products. Whatever your goals, 
contextual targeting can help you display your marketing message alongside content 
that engages millions of devoted readers every day, including content that’s been 
freshly added to the web.
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Every American enjoys their cup of 
java in the morning. A recent study 
found over 75% of workers “need” a 
cup of coffee to get their day started. 
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If a web page is about “Java coffee”, our technology knows that 
it’s not about Java the island or Java the programming language. 

So if you’re targeting coffee drinkers, your ad could show up here.
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TARGET ANY AUDIENCE, NO MATTER HOW BIG OR SMALL, WITH THE GOOGLE CONTENT NETWORK. 

Placement targeting

Placement targeting gives you full control over where your ads appear. Select specifi c 
sites or types of sites, or even (for some publishers) specifi c sections or pages of sites. 
It lets you place your ads either by specifying the demographics you want to reach, 
or by selecting particular content or types of content that your audience is interested 
in. For example, you can use placement targeting to reach males 18-24, or you can 
target users of a specifi c site like woot.com because you want to reach technology 
afi cionados. Placement targeting provides the full transparency and control that 
brand-sensitive and performance-focused advertisers demand.
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Exclusions

After using contextual targeting and placement targeting to defi ne where on the 
content network your ads will appear, you can further target your ad placement by 
specifying the parts of the network where you don’t want them to appear. You can 
use negative keywords to prevent your ads from appearing on pages with specifi c 
types of content, or you can choose specifi c pages and sites on which you don’t want 
your ads to run. You can even exclude entire categories of content. Exclusions give 
your campaigns an added layer of control and customization, and give you the peace 
of mind of knowing that your ads will only appear on pages on the Google content 
network that reach your target audience and enhance your brand.
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