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A goal is a website page which a visitor reaches once they have made a purchase or completed 
another desired action, such as a registration or download. Before Google Analytics can calculate goal 
conversion metrics, you must define one or more goals. It’s important to track all goals on your website 
so you can monitor return on investment (ROI). Goals can be broad, such as monitoring how many 
people reached a certain page. They can also be very specific, for example, calculating the revenue 
from the sale of a specific product. A goal is defined with the following information:

 
of a registration goal, for example, the goal page might be the Thank You page. If your goal page 
can be reached by visitors who have not completed the goal, your conversion rates will be inflated. 

 
of names you might use include “email sign-up” and “article ABC download”. 

path that you expect visitors to take on their way to converting to the goal. Defining these pages 
allows you to see how frequently visitors abandon goals, and where they go. For an e-commerce 
goal, these pages might be the first page of your checkout process, then the shipping address info 
page, and finally the credit card information page. 

reach the goal become customers. If, for example, your sales team can close 10% of people who 
request to be contacted, and your average transaction is £500, you might assign £50 (i.e. 10%  
of £500) to your “Contact Me” goal. In contrast, if only 1% of mailing list signups result in a sale, 
you might only assign £5 to your “email sign-up” goal. 

To set up your goals, enter goal information

confirmation page, a checkout complete page, or a thank you page.

6. Turn the goal On or O!. This selection decides whether Google Analytics should track this 
conversion goal at this time. Generally, you will want to set the Active Goal selection to On.

Creating goals in Google Analytics
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Then, define a funnel by following these steps
You can then create a funnel that leads to your specified goal.  Funnels are an optional step, but are 
useful for tracking where people drop o! your site without completing a goal. 

Define a funnel by following these steps:

common to all users working their way towards your Goal. For example, if you are tracking user 
flow through your checkout pages, do not include a product page as a step in your funnel.

3. If this step is a required step in the conversion process, select the checkbox to the right of the step. 
If this checkbox is selected, users reaching your goal page without travelling through this funnel 
page will not be counted as conversions

10 steps, or as few as a single step.


