


What happened after users saw your ad?

With Google Analytics, you can get free, detailed reporting on how users interact with
your website after the click, all the way through to conversion. Analytics integrates
seamlessly with AdWords reporting, and allows you to monitor fluctuations in traffic to
your website over time, discover which pages are most likely to cause visitors to exit
your site, and see where in the world visitors to your site are located. If you choose not
to use Analytics, you can still receive post-click reporting in your AdWords account to
monitor custom-defined conversion events such as sign-ups and purchases. Are you
using a third-party conversion-tracking or site-analytics package? Through ValueTrack,
Google can dynamically append information to your URLs so you can see exactly
where your content network clicks are coming from.

2. Actionable analysis

When you use contextual targeting, we ?‘anmng .
automatically adjust your placements so your ads K "‘
run on the parts of the content network where K .
they perform best. When you target individual = ‘
placements, you have full control over where on the o0
content network your ads appear. 8; ts
With either option, it's simple to make real-time 3(‘ e,@

changes to your ad creatives, bids, targeting, D FRRL
and budget to optimize your campaign according

to the metrics you value most. With our reporting options, you can spot trends in
performance as they happen, giving you the insight you need to make sure your
campaign’s performance meets your marketing goals.
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