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• Tracking: Image Policy
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What is it & what are the benefits?

Customize it to your business 
& marketing objectives

Track your 

ROI
& make smarter 

advertising 
decisions

Measure the $ value 
conversions provide 

to your business

IT’S FREE!

Benefits……

Look ‘beyond the click’.
Use conversion tracking to understand the effectiveness of your Google 

advertising at generating user “conversions” – whether it be a purchase, an email 
registration, sign-up, or page view.
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How does it work?

Sandy, an avid knitter & 
internet shopper, 
searches on Google.com 
for ‘mohair yarn’

Sandy clicks on Ad, Google 
counts the Click, she lands 
on http://annyarnstore.com

Sandy browses, purchases 
10 balls of yarn, & lands on 
‘thank-you’ page after 
completing purchase.Google records 1 

Conversion, 
reflected on the date 
of Sandy’s most 
recent Ad Click.

Thank You Page

Check-out Page

Shopping for Yarn

Initiated by the Ad Click, 
Google drops a cookie to 
Sandy’s browser, and in this 
way, *remembers* this Ad 
Click for next 30 days.

Google finds cookie 
ID of Sandy’s most 
recent Ad Click.
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Getting Started

What user 
outcome or user 

event are you 
interested in 

tracking?

What pages on your 
website best represent 

that outcome?

Have you looped in your 
webmaster or technical 

contact on these 
objectives?

Since conversion tracking helps you measure how your ads perform against 
your advertising objectives, the first step in implementation is ……

Identify Marketing Objectives
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Getting Started: Review

Ann’s Marketing Objectives
•Ann advertises on Google with Yarn Sale ads 
to drive knitters to purchase bulk quantities at 
wholesale prices

•Using Conversion Tracking, Ann wants to 
track Sales of yarn as well as Sign-Ups to her 
Knitting Deals newsletter

Ann’s 
Yarn 
Store
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Implementation

• Go to Campaign 
Management/Conversion Tracking

• Set-up wizard helps you choose 
conversion type, customize text 
image, and generate code.

Five
conversion 

types
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Implementation (Cont.)

Background color can be customized to match color 
of Advertiser’s website, so that only text is visible

Choose 1 line of text, or 
2, to be served through 
IFRAME, text size & 
font cannot be 
customized
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Implementation (Cont.)

Code

Language Selection

• Choose Language & 
Security

• AdWords automatically 
generates code

• Webmaster can copy & 
paste code from AdWords 
onto Conversion Pages, 
then publish onto the live 
site

•With a live campaign and 
live code, conversion data 
automatically populates your 
account
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Implementation: Example of Code

<!-- Google Conversion Code -->
<script language="JavaScript">
<!--
google_conversion_id = 1071432424;
google_conversion_language = "en_US";
if (insert own website code for $ value of sale ) {
google_conversion_value = insert own website code for $ value of sale ;

}
google_conversion_label = "Purchase";
-->
</script>
<script language="JavaScript" src="https://www.googleadservices.com/pagead/conversion.js">
</script>
<noscript>
<a href="https://services.google.com/sitestats/en_US.html" target=_blank>
<img height=27 width=135 
src="https://www.googleadservices.com/pagead/conversion/1071432424/?value=total_cost&lab
el=Purchase&hl=en">
</a>
</noscript>

‘google_conversion_value’ reflects the 
$ value of the sale, lead, sign-up or 
page view.
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Implementation: Google 
Conversion Value

Constant Value
If you know that one qualified lead is worth $20, 
you can assign a value of ’20’ in the 
‘google_conversion_value’ field.  Every “lead”
would then have a Value of $20.

Dynamic Value
If you sell multiple products with different 
prices, you can use a variable to communicate 
conversion value to Google, the exact value 
depends on the code your site uses
(contact your webmaster for your server’s 
unique dynamic value)

“Google Conversion Value” for customized conversions  – assign either a 
CONSTANT or DYNAMIC value, depending on what you ar e tracking
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You have just 
signed up for 
Knitting Deals 
newsletter!

Ann communicates to her 
webmaster that she needs to 
have the Sales code placed 
on the “Thank-You” page and 
the Sign-Up code placed on 
the ‘Confirmation of Sign-Up’
page.  

Thank You for 
Purchasing!

Her webmaster goes into AdWords 
& obtains the appropriate code 
based on Ann’s marketing goals.

Ann’s 
Yarn 
Store

Implementation: Review
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Reports

CONVERSION
• Only one is recorded per user
• Tells you that “Yes, a user has been acquired”

•TRANSACTION
• Number of times a user completes a conversion event like 
purchasing or signing-up for something
• Tells you “how many times ” a conversion event has 
happened

COUNT
‘Transaction for a customized conversion event (i.e. Sale, 
Sign-Up, Lead, Page View)

VALUE
Advertiser-defined value for a customized conversion event 
(i.e. total cost of purchase if counting Sales)

Google records…
1 Conversion
1 Transaction
1 Sales COUNT
$100 Sales VALUE

Sandy browses, 
purchases 10 balls 
of yarn for $100, & 
lands on ‘thank-you’
page.

Ann’s Yarn Site 
uses customized 
conversion 
tracking to track 
sales on the ‘thank 
you’ page.

FIVE TYPES
Sale
Lead
Sign-Up
Page View
Other

Within the 30-day lifetime of each Ad Click…..
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Pop Quiz 

Which one of the following is NOT true?
A. Customized conversions allow you to track a Sale, Sign-Up, 

Lead, or Page View and its associated $ value. 

B. Within the 30-day lifetime of an Ad Click, Conversions represent 
the “NUMBER of times” a user completes a conversion event like 
purchasing or signing-up for something.

C. Google Conversion Tracking helps you measure how your ads 
perform against specific advertising objectives.

D. Advertisers will be able to track a conversion for up to 30 
days after an Ad has been clicked.
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Reports

• Pull conversion data by 
Campaign, by Ad Group, 
by individual Keywords

• Get Search Conversions 
By Keywords, By Ad Group 
or By Campaign

• Get Content Conversions 
By Ad Group or By 
Campaign
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Reports

• Pull conversion data by 
Campaign, by Ad Group, 
by individual Keywords

• Get Search Conversions 
By Keywords, By Ad Group 
or By Campaign

• Get Content Conversions 
By Ad Group or By 
Campaign
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Reports

Count = 
individual 
“Transactions” for  
Sale, Lead, Sign-Up, 
or Page View

Transactions = 
Sum of all 

“Count”
columns

Value =
Sum or individual $ 
value generated by 
Sale, Lead, Sign-Up or 
Page View
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Tracking: Image Policy

Why use a visible image?  
• Represents efforts to preserve consumer privacy
• Image is visible, but as unobtrusive as possible
• Links to an explanation of what is being measured.

Google uses a visible image to make tracking apparent to consumers. 
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3. Tracking text appears only 
when user clicked on Google ad 
and converts

1. User clicks on the ad

2. User lands on conversion page

Tracking: Image Policy
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Pop Quiz 

Sandy clicks on a yarn ad and lands on Ann’s Yarn 
Store site, browses but does not purchase that day. 
Then, three weeks later (without clicking), she comes 
back to Ann’s site to make one purchase and sign-up 
for the knitting newsletter, how many Conversions, 
Transactions are recorded?

A. 2 Conversions, 2 Transactions
B. 1 Conversion, 1 Transaction
C. 2 Conversions, 1 Transaction
D. 1 Conversion, 2 Transactions
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Ann’s Yarn Store: The Big Picture

This time Sandy lands on 
both Conversion Pages.

Sandy searches on 
Google for ‘yarn 
sale’,  sees Ann’s 
yarn sale ad and 
CLICKS. 

Google Reports
1 Ad Click
1 Conversion
3 Transactions (2 “Sales” Count & 1 
“Sign-Up” Count)
$250 Sales Value

Two weeks later, Sandy 
goes directly to the site 
and purchases $150 
worth of yarn, as well as 
signs up for the Knitting 
Deals newsletter.

You have just 
signed up for 
Knitting Deals 
newsletter!

Thank You for 
Purchasing!

Sandy lands on Ann’s 
Yarn Store site, browses 
& purchases $100 worth 
of yarn.

Thank You for 
Purchasing!


