Account Snapshot Page

Google

What Why When How
The Account Many advertisers Account Snapshot New accounts will
Snapshot page log in to their page is now have the Account

provides a more
user-friendly page
that summarizes
campaign
performance
statistics, alerts,
announcements,
and actionable next
steps

accounts and have
no easy way of
understanding their
status

available in all
AdWords accounts.
In October 2007, we
will launch v1.1
which will include
customizable date
ranges and updated
performance graphs
that allow
advertisers to
compare different
date ranges and
metrics for a
campaign.

Snapshot page as
their default
homepage. Existing
customers can
choose to have the
Account Snapshot
page become their
new default
homepage.



Past and Current Functionality

Google

Before

-
1. Dates in the Performance module
were predefined.

2. You could view only one metric (e.g.
CTR) over one date range (e.g. last
week)

~

Now

. Select the date range you want or

use a predefined date range for the
Performance module

. Select two different metrics (e.g. CTR

and clicks) to view in the
Performance module for a single
campaign or, select the same
metric and compare performance
over two different date ranges for the
same campaign.

~

J
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This Is What You've Told Us Google

It's hard to tell how my

account is doing when | login Sometimes | don’t know

where to go within my
account to make
important changes

| wish | was warned about
my credit card expiring
beforehand so | could ===sseeeseee
have changed it without

my ads going offline | wish | could see how my

campaigns were
performing without
having to wait for a report
to run

I’d like to get emails about
account events since I'm
not logged in all day




Product Benefits Google

The Account Snapshot page provides a summary of important account

alerts, key performance metrics, and useful AdWords announcements in
one central place — right when advertisers log in!

Key Benefits

1) Actionable alert-based information to help you manage your campaigns
“Yellow” account alerts warn you of pending issues before they become problems.

“Red” account alerts inform you of urgent issues such as payment problems,
pending budget-end dates, credit and bank card expirations, and other issues that
will cause your ads to stop showing.

New phone alerts* allow you to be informed of account issues even when you're
offline.

2) Summary graphs provide a concise view of your account performance
3) Easy navigation to other areas of your account from the Account Snapshot
page

Google Confidential and Proprietary 4
*Phone alerts are currently available in 36 countries.



Product Overview Google

The Account Snapshot page has 2 main sections:

Alerts and Status Campaign Pe

Campaign Management Reports: Analytics My Account Advanced Search
Account Snapshot | Campaign Summary | Tools | Conversion Tracking | Website Optimizer New! i 7
Account Snapshot

; =

[Alerl.s Alert Preferences » Active Campaigns
VoL have hp alsi Orline Audio: 0 Print: 0 elevision: 0
Account Status. Campaign Performance mpaign Summa
| - £ o All Online Campaigns ~
AR aceie Compare Date Ranges: lun 01, 07 un 30, 07
™ May 01,07 - [ May 31 Apply range
& 12 we
Ii d Impressions
| Help and tips Help Center » | | 206000 : : : 5
Find answers about AdWords containing the terms... oo S ol A L N
Search Help I M i
i e Jins 06 200 una 10, 200 June 14 200
B Can | get an invoice?
® Where wil my ads appear? Add another cha
u 1 i ites in i3
LCan | choose the specific sites in the Google Network where my ads appear o1 o7 ool o7
* Halp will appear in & saparate Window Jun30, 07 <iNkay 31,07 Difference
= icks 1 120 20.0%:
Imipres s 1.345 8BS0 20.0%:
I 0.5% 0.6% 0.1%
Ao CEM . $13 $2.34 E20.0% 1
Avg CPC . $24.56 $13.40 +20.0%
oriversion Rate  2.3% 2.1% 0.1% ¥
oet per Conversion -~ $1,235 $1.24 20.0%
Folal Cost - $4.50 235.32 20.0%
ol |




Alerts and Status

Google

The Alerts and Status section provides actionable alert-based information to

help you manage your campaigns.

Campaign Management

unt Snapshot | Campaign Summary | Tools | Conw

My Account

Advanced
Search my campaigns: _

Tell us what you think about the new Account Snapshg

“Red” alerts appear
at the top of the
page and notify you

Please enter another form of payment to restart yvour ads.

@ Your ads are not running because your payment did not not succeed.
Either your credit card or banking information was incorrect or expired. Your ads will restart soon after we process your valid payment information.

of urgent issues.

Account Snapshot (Beta)

Alerts and Status

/J “Yellow” alerts warn you of issues

@ 2 campaign end dates approaching.

Announcements

0 New! Set the perfect timetable with ad scheduling.
Choose the hours and days your ads will run: 9-5 weekdays, Saturday

‘Edit Campaign Settings’ page. Learn more

evenings. or whenever business is hottest. Set up ad scheduling on your

Dismiss

before they become problems.

Help and Tips

Help will appear in a separate window.

Find anEwets sbott AdilFards coriaiing fhe fenins...
. |
examples: reporting or brosd matching

® How do | schedule an end date for my campaign?

B What happens if my daily budget is lower than what the AdWords system
recommends?

® How do keyword-targeted and site-targeted campaigns differ?

Biemis=|  Total clicks: 16 Average CPC: $0.42
Total impressions: 1,286
Total CTR: 1.2%  Total cost: $6.73
All Campaigns Maore reports

J Cost| i Clicks i | Impressions | | CTR| | Conversion F{atei

Total Cost for All Campaigns
$1.027

50.98

$0.94

&

090

080~ BA2/06

B/B/0B

Ba06 B10/06
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Campaign Performance

Google

The Campaign Performance section provides an overview of how your

campaigns are performing.

Active Campaigns

Online: 3 Audio: 0 Print: 0 Television: 0
Campaign Performance Campaign Summary »
__All Online Campaigns ~

|Gompare Date Ranges: »| = |Jun o4 07 - |Jun a0, 07

= |May 01,07 - |May31,07 _Applyrange |

-

200,000

100,000

" June 06, 2007 ' June 10, 2007 “June 14, 2007

| Impressions

Add another chart (7

Jun 01, 07 May 01,07
-Jun 30, 07 - May 21, 07
Clicks 166 120
Impressions 1,345 890
CTR 0.5% 0.6%
Avg. CPM $13.21 $2.34
Avg CPC $24.56 $13.40
Conversion Rate  2.3% 2.1%
Cost per Conversion  $1,235.32 $1.24

Total Cost  $4.50 $1,235.32

Difference
+20.0%
+20.0%

-0.1%
+20.0%
+20.0%

0.1%
+20.0% +
+20.0%

Use the pull down menus to
adjust campaign performance
data over a specific time period.

Performance graphs allow you
to compare how your campaigns
on performing over different date
ranges or based on different
metrics.




Opting In Google

The Account Snapshot page link will appear next to the
Campalgn Management Campaign Summary page link.

Account Snapshot | Campaign Summary | 10ols | Lt

@ You have one or more alerts. View alerts
All Campaigns Apr 30, 2006 to May 6, 2006
+ Create new AdvWords campaign @ alltime (v
ol j30 v | d
| Pause || Fesume || Delste | | EditSetings | | Show all campaigns [»]
[] Campaign Name Current Status Current Budget Clicks  Impr. CTR  Avg. CPC Cost
; Active
(] Campaign #1 e —— $10.00 / day 22 1832 1.2% 035 FF70
[] Campaign # Active $10.00 / day 21001 D1% $0.15  $0.30
[] Campaign #3 Active $10.00 / day 1M 2133 52% 025 FL7VE
Total - all 3 campaigns - EEEEEEH:; OPT IN: Use this link to make the Account

Reporting is not real-time. Clides and impressions received in the last 3 hours may not by SnapShOt page your defaUIt homepage

There is 3 24 hour delay in conwersion tracking reporting. ‘ﬁ

Reminder: The Account Snapshot will appear the next time you log in.
Make Campaign summary my starting page [¥]




Setting up Alerts
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Alert Preferences Google

Campaign Management Reports Analytics My Account

Billing Summary | Billing Preferences | Access | Account Preferences
Account Preferences > Notification Preferences From the ‘NOtIfICatlon PfEferenCes ’ page’
Nofification Preferences select the alerts you'd like to receive as well
as how you'd like to receive them.

To receive important and useful account-related alerts via email, online or as a text message
Online alerts are shown on your Account Snapshot page. In addition to these alerts, when ne
advertising agreement with Google.

Current alerts include:
« Payment, Budget or Card Expiring Soon

Notification Methods

Email -aw@google.com Edit in Google Accoun o AdS Dlsappl’OVEd
« Campaign Ending or Has Ended

Online Your Account Snapshot will show alerts and other notifications.

Number: +1 650

Hours: 03-00 AM - 05-00 PM Pacific Standard Time =01 Bhone alerts setti

Phone New!

Payment and Budget Notifications

Payment, Budget or Card Expiring Soon Email Online [ Maobile Phone
Motify me when my method of payment is about to expire so that | can update the payment to keep
my ads running.

Ads Activity and Performance Notifications

Ads Disapproved C1Email [#] Online [ Maobile Phone
Motify me when my ads are not showing because they have been disapproved.

Campaign Ending or Has Ended [+] Email Cnline []Mobile Phane
Motify me when one or more of my campaigns has ended or will end soon.

Account Performance Tips [¥] Email
Provide suggestions for how to improve my account performance.

AdWords Information, Updates and Offers Notifications




Setting up phone alerts* Google

Campaign Management Reports Analytics My Account

Billing Summary | Billing Preferences | Access | Account Preferences

Account Preferences = Language and Notification Preferences

Notification Preferences

What display language would you like to see when you use AdWords?

English (US) ]

To receive import 1 useful account-related alerts via email. online or as a text message on your mobile phone. please set vour preferences below.

Online alerts are shown on your Account Snapshot page. In addition te these alerts, when necessary| . .
advertising agreement with Google. Use the I|nk under Phone
Notifications’ to set up phone alerts.

Notification Methods

Email greatadmaker@mydomain.com Edit in Google Accounts »
Online Your Account Snapshot will show alerts and other notifications.

Phone MNew! | SMS text alerts will be sent to your mobile phone. Learn Maore_ | Set up phone alerts

Payment and Budget Notifications

Payment, Budget or Card Expiring Soon Email Online Mabile Phone
Motify me when my method of payment is about to expire so that | can update the payment to keep
my ads running.
Ads Activity and Performance Notifications
[¥] Email [#] Online Maobile Phone

Ads Disapproved
Motify me when my ads are not showing because they have been disapproved.

*Phone alerts are currently available in 36 countries.



Setting up phone alerts Google

Campaign Management Reports Analytics My Account . .
Billing Summary | Billing Preferences | Access | Account Preferences Settlng up phone alerts

Account Preferences = Language and Motification Preferences = Phone Alerts Options

1) Select your country,
enter your mobile
number and click ‘Verify
this number.’

Phone Alert Options

AdWords can send you timely alerts for budgeting and billing, sent right to your cell phone. Learn Mare.

1. Verify your phone number

2) Then, you will receive a
message on your mobile
phone with a verification
code.

Enter your mobile phone number below. We'll send you a
text message with a verfication code.

1 Country: United States [l] [

Maobile number:  + 1

New message!

Your verification
code is: 123456

[ Werify this number |

Example

[ Save Changes ” Cancel

*The phone alerts sign-up page may vary per country.



Setting up phone alerts Google

3) Log back into your
AdWords account and
enter the verification
code into the phone
alerts options page to
begin receiving phone
alerts.

*The phone alerts sign-up page may vary per country.



Setting up phone alerts

4) Once your phone
number has been
verified to receive phone
alerts, set up your
phone alert preferences.
Preferences include the
time of day or days of
the week you'd like to
receive alerts to your
mobile phone.

5) Click ‘Save Changes'.

*The phone alerts sign-up page may vary per country.



FAQS
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FAQS

Q. What is the Account Snapshot page?

A.

The Account Snapshot page is a new page within your AdWords account that
provides a summary of important account alerts, key performance metrics, and
useful AdWords announcements all in one place.

Q. Why is Google launching this feature?

A.

By providing a central place to view important account alerts, key performance
metrics, and useful AdWords announcements, we hope to improve your ability to
manage your account effectively.

| liked having Campaign Summary as my AdWords h  omepage. Can | stop
seeing the Account Snapshot page every time l logi  n?

Yes. While we believe most advertisers will prefer the Account Snapshot page
view, to set the Campaign Summary page as your default landing page simply
indicate your preference by clicking on the link at the bottom of the Account
Snapshot page.



FAQS

>

>

What are Phone Alerts?

AdWords Phone Alerts lets you receive important alerts about your account as
text messages on your mobile phone.

What kinds of alerts can | get on my mobile pho  ne?

You can receive SMS text alerts about important account-related issues such as
such as payment problems, budget end-dates, and credit card expirations. You
can also receive these and other alerts (such as updates on campaign
performance) on your Account Snapshot page and via email.

Is there a charge for using Phone Alerts?

Google does not charge for sending SMS text alerts about your AdWords account.
However, depending on your service plan, your mobile service provider may
charge you for the text messages you receive. See your mobile service plan for
details.



FAQS

Q. Can | turn off phone alerts after I've enabled  them?

A. Yes, you can turn your phone alerts off (and on again) at any time after successfully
completing the sign-up process.

Q. Phone alerts are not available in my country. W hen will they be available?

A. We're rolling out phone alerts on a country-by-country basis and hope to have them
available in more countries soon. Please ask your CSR about where phone alerts

are currently available.



