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Personal loan distribution is moving towards a multi-channel service 

being offered to consumers in order to cater for every demographic. 

Lenders are placing an emphasis on existing customers and increasing 

the provision of in-branch advice. – Datamonitor December 2008

…of the personal loans market in 2008 was covered 

by the top 14 providers.

Value of UK personal loan market

Contraction in the loans market... Number of 

providers offering loans fell from 57 to 46 in 12 

months from May 2007 to May 2008

60%

CPC Trend – Search vs. Content

Changing consumer behaviour and reaction to events

Competition and CPCs within the auction have fallen as advertisers have 

changed their focus to other products for new customer acquisition

Source: Datamonitor, Hitwise, Google Internal

www.google.co.uk/insights/search
• Consumer nterest levels have remained fairly 

consistent despite market conditions

• Search behaviour is evolving towards shorter 

term loans, eg. Payday and sameday loans

£47.2 bn

19%

http://www.google.co.uk/insights/search
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Where does a search for the main terms lead to?

Online forecast to grow fastest as distribution channel

Loans
Cheap 

Loans

Secured 

Loans

Moneysupermarket 44% 40% 25%

Alliance & Leicester 4.5% 0.5% 6%

Tesco Personal 

Finance
3.3% 1.7% -

Yes Loans 3.3% 1.6% -

High concentration of downstream clicks with over 50% of 

traffic from key queries going to only 2 aggregators

Source: Datamonitor, Hitwise, Google Internal

• Online is the second largest 

distribution channel for 

personal loans…

• …and growing quickly –

expected to be 22% by 2012

• Financial advice sites and aggregators 

market share is growing within the 

personal loans category


