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Search / Site
Category
G
Research
BMRO
MCRetailer
MCRetailer
G
MCRetailer
MCRetailer
Research

Event Description Event type

top ten laptops
pcworld.com

pc world
pcworld.co.uk
pcworld.co.uk
best laptops
pcworld.co.uk
pcworld.co.uk
pcadvisor.co.uk

Price_Comparisonkelkoo.co.uk*

Online_Retailer
BMPO
BMPO
Online_Retailer

amazon.co.uk
aceraspire 5920
acer aspire 5920
amazon.co.uk

Price_Comparisonkelkoo.co.uk*

Online_Retailer
Online_Retailer
BMPO
Online_Retailer
Online_Retailer
BMAQ

amazon.co.uk
amazon.co.uk
acer aspire 5920
pixmania.com
pixmania.com
advent laptops

Price_Comparisonkelkoo.co.uk*

BORO
Online_Retailer

amazon
amazon.co.uk

Price_Comparisonbizrate.co.uk

Online_Retailer

amazon.co.uk

Price_Comparisonbizrate.co.uk

Online_Retailer
G

G
Manufacturer
Manufacturer
Online_Retailer
G

Research
XXXXoP

ebuyer.com
top ten laptops
best laptops
dell.com
dell.com
amazon.co.uk
best laptops
pcworld.com
XXXX Db

Computers_Search
Computers_Other_Visit
Computers_Search
Computers_Compset_Visit
Computers_Research_Visit
Computers_Search
Computers_Compset_Visit
Computers_Research_Visit
Computers_Other_Visit
Computers_Other_Visit
Computers_Compset_Visit
Computers_Search
Computers_Search
Computers_Compset_Visit
Computers_Other_Visit
Computers_Compset_Visit
Computers_Research_Visit
Computers_Search
Computers_Other_Visit
Computers_Other_Visit
Computers_Search
Computers_Other_Visit
Computers_Search
Computers_Compset_Visit
Computers_Other_Visit
Computers_Compset_Visit
Computers_Research_Visit
Computers_Compset_Visit
Computers_Search
Computers_Search
Computers_Compset_Visit
Computers_Research_Visit
Computers_Compset_Visit
Computers_Search
Computers_Other_Visit

etc
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Set of Sites where Conversions were Tracked Google

Clothing Category Mobile Phones

Additionsdirect.co.uk
Empirestores.co.uk
Freemans.com
GreatUniversal.com
Kays.com
Littlewoods.com
Next.co.uk

ASOS.com

Carphonewarehouse.com
Phones4u.co.uk
Dialaphone.co.uk
Mobilefun.co.uk

02.co.uk

Orange.co.uk
Three.co.uk
T-mobile.co.uk

Virgin mobile

Vodafone.co.uk

Apple.com
Dell.com
Comet.co.uk
Currys.co.uk
Dixons.co.uk
PCWorld.co.uk
Tesco.com
Amazon.co.uk
Dabs.com

Ebuyer.com



6% of the UK online population conducted a
clothing search and purchased online in Q4 2007 Google
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4% of Total UK Population conducted a clothing search
and went on to purchase clothes from a competitive set
of apparel retailers in Q4 2007

Competitive set of sites: additionsdirect.co.uk, asos.com, empirestores.co.uk, freemans.com, greatuniversal.com, kays.com, littlewoods.com, next.co.uk

Source: comScore custom analysis- UK Population, Q4 2007; ONS population estimates; 4
ClothingSearch = keyword search from defined list of 3,500+ clothing related search terms



Next reaches most clothing converters Go g[e

Volume of clothing converters who visit leading sites
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Purchases & research tracked at a i Next,dAB@SgFregreans, Gréat UniVersdl, lcipirgDirece Additions ®irest,&Kayw eithlesvortee =

Source: comScore custom analysis- UK Population, Q4 2007;
Clothing searches in Q4 2007 time aligned and monitored over 12 week period from first search



4.3m conversion events resulted from 26.3m
competitive set visits and 24.3m searches Google
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Source: comScore custom analysis- UK Population, Q4 2007; 6
Clothing searches in Q4 2007 time aligned and monitored over 12 week period from first search



Conversion Types Per Category Google

® Online Purchase = Store Locator

Computers
Mobile Phones

Clothing
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Source: comScore custom analysis- UK Population, 15+ Home and Work 7
Q4-2007 activity



Share of UK Clothing Search Activity Brandcped dSetarches
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Source: comScore custom analysis- UK Population, 15+ Home and Work 8

ClothingSearch = keyword search from defined list of 3,500+ clothing related search terms



Search referrals dominate other visit referrals, although most
competitive visits/conversions have no direct referral GOOSIQ

Share of referrals to sites in given category by type 1 Q4 2007

12% L 10%
Competitive set Visit Referall Other Visit Referalls Competitive set Conversion
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Source: comScore custom analysis- UK Population, 15+ Home and Work 9
ClothingSearch = keyword search from defined list of 3,500+ clothing related search terms






